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e 5 design examples across industries

e Corporate, nonprofit, and government
SEeCtors

e Analysis of layout, typography, and color

e Evaluation of communication

effectiveness
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APPLE PRODUCT
PAGE

e Clean, minimalist layout with strong use
of white space

e Clear visual hierarchy guides user
attention

* Neutral color palette emphasizes the
product

e Typography is simple, modern, and
highly readable

e Reinforces brand identity of simplicity
and innovation
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Speed of lightness.
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A better experience
with every touch.
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NIKE SOCIAL
CAMPAIGN

e Image-driven layout with minimal text

e Bold typography creates strong visual
impact

 High contrast color palette enhances
visibility

 Focuses on emotional storytelling and
identity

e Strengthens brand connection with
audience

Believe in'something.
Even if it means sacrificing everything.
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“Athletes don't just put on a
show — we set therstafidard.
We shift mindsets, break

barriers and shape what's next.

This isn't just/Sport; it's'a
movement. It’s culture.”

Sha'Carri Richardso

SOWIN

“We're showing that success
in sport isn't One-size-fits-all.
We bring personality, power
and authenticity to evegything
we do, and that's wihy the
culture is shifting.”

Jordan Chiles
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From streaming platforms

Research and H 2017-2020
data analysis e
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e Slide-based format designed for digital - + data "

sharing Spotiy etz '
e Bright, neon color palette captures

attention % &18 LAEHT SHEER BF ¥RETIFE RIS WAAREES
e Playful typography enhances

engagement Light Green Creen
e Personalized data increases user

connection
 Encourages social sharing and interaction _
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poster by Dheeraj Manduri (I1G: @dheerajnanduri)



Only cowards abuse animajs “ «r

SUPPORT

WWF AWARENESS

e Minimalist layout with a single focal point  peotect of Your Bost Vet
. . . Veterinary Clinic
e Limited typography allows visuals to lead "

e Strong emotional appeal through imagery

o Effective use of negative space

« Communicates message quickly and
memorably



PUBLIC HEALTH
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INTRODUCTION

e Simple, highly readable typography

e Functional color choices for clarity

e Uses icons to enhance understanding

e Designed for fast, accessible
communication

Thasa findings may rallect higher rates of disability and ehranic conditions omong poopk with Meticald Fes msre
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KEY INSIGHTS

e Simplicity improves clarity and
comprehension

« Emotional design increases audience
engagement

e Visual hierarchy guides attention
effectively

e Design must align with communication
goals

o Platform-specific design enhances
performance




FINAL TAKEAWAY

Design is not just visual—it’s strategic

communication. E
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